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Abstract: This study asks how much public attention an Olympic medal brings to an 

athlete and how long it lasts, using Kazakhstan's team at the Paris 2024 Olympic Games. 

Attention was measured as the number of daily views of each athlete's Wikipedia article in 

Russian, Kazakh and English. The sample covers 58 athletes who competed, 8 of them 

medalists. Before the data were analysed, I recorded two predictions: strong attention after a 

medal lasts about two months, and female medalists receive no less attention than male 

medalists, although this may depend on the sport and on how visible the athlete is in the media. 

On the peak day, the median medalist received 12,268 views, almost ten times as many as the 

median of the other athletes (1,275; Mann-Whitney p = 0.001). The peak itself was short: daily 

views fell to a tenth of the peak within about five days for medalists and four days for the other 

athletes. In the second month after the medal, however, medalists still received about five times 

their pre-Games level and in months four to six about three times, and their attention took a 

median of five months to fall to twice the pre-Games level, compared with about two and a half 

weeks for the other athletes. The second prediction could not be tested, because only two of the 

eight medalists were women and their Russian articles did not yet exist during their medal week. 

The boxer Karina Ibragimova, who did not win a medal, had a higher peak than five of the eight 

medalists, although several of those medalists were measured without Russian views. A medal 

increased attention strongly, but the results suggest that it is not the only thing that decides who 

is noticed.  

Keywords: Olympic Games; public attention; Wikipedia page views; athletes; 

Kazakhstan; sports media; gender  

 

1. Introduction  

I have trained in aesthetic group gymnastics for six years and became an Asian champion 

in 2026. My sport is not part of the Olympic programme, and from my own experience I know 

that even a high result does not automatically bring attention from the media or from sponsors. 

In our team, we mostly pay for trips to competitions, uniforms and other expenses ourselves. 

This made me curious about the opposite case: how much attention does an athlete actually get 

after winning an Olympic medal, and how long does it last?  

Attention is hard to measure directly, but researchers have found a practical proxy. The 

number of times a Wikipedia article is opened shows how many people actively looked for 

information about a topic. Views of film articles on Wikipedia helped to predict box office 

success before release [1], and changes in views of financial articles appeared before stock 

market moves [2]. Over periods of years, attention to songs, films and biographies decays in 

two stages, a fast fall followed by a much slower one [3]. For the Paris 2024 Games specifically, 
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online public attention in China rose before the Games, peaked during them and declined after, 

closely following the key competition days [4].  

Two other lines of research are relevant. In US television sports news, women's sport 

receives far less coverage than men's sport [5]. On Wikipedia, women are covered in many 

language editions but are described differently from men [6], and a study of Wikipedia 

biographies found a persistent gender disparity in the global coverage of Olympic medal 

winners [7]. For sponsors, an athlete's value is not only the result: a model of athlete brand 

image includes athletic performance, attractive appearance and a marketable lifestyle [8].  

I did not find a study that measured how Olympic medals change public attention to 

athletes from Kazakhstan. This paper asks three questions. How much more attention does a 

medal bring? How long does this attention last? And is it the same for women and men?  

2. Data and methods  

2.1. Athletes  

The sample consists of Kazakhstan's athletes at the Paris 2024 Olympic Games who have 

an article in the English Wikipedia today and are linked from the page «Kazakhstan at the 2024 

Summer Olympics» [9]. All links from this page were collected, only people were kept (using 

Wikidata), and eleven foreign opponents who were linked in the result tables were removed. 

Two tennis players, Elena Rybakina and Yulia Putintseva, withdrew before their first match [9] 

and were also removed, because they did not compete. This left 58 athletes: 16 women and 42 

men. Kazakhstan won seven medals in Paris: one gold, three silver and three bronze [9]. One 

bronze was won by a mixed team in shooting, so it is counted for both members, which gives 8 

medalists and 50 other athletes.  

2.2. Measure of attention  

For each athlete, the daily number of views of their article in the Russian, Kazakh and 

English Wikipedia was taken from the Wikimedia page views service [10], counting only views 

by people (not automated programs), from 1 May 2024 to 31 July 2025. The three languages 

were added together. Russian gave most of the views: in August 2024, 65% of all views of 

medalists' articles were in Russian, 31% in English and 4% in Kazakh. Nineteen athletes had no 

Russian views in the data and 38 had no Kazakh views, mostly because the article in that 

language did not exist during this period.  

This matters for four medalists. The Russian articles about the shooters Alexandra Le and 

Islam Satpayev and the boxer Nazym Kyzaibay received their first views only on 12 August, 16 

September and 16 September 2024, after their medals, and the silver medalist in gymnastics, 

Nariman Kurbanov, had no Russian article at all. The medal weeks of Le and Kyzaibay were 

measured from English only. The peaks of these medalists are therefore underestimated. 

Because many athletes without a medal also had no Russian article, this problem affects both 

groups, and its overall direction is not certain.  

2.3. Measures  

The analysis plan was written on 7 October 2026, before any result was calculated, and 

my predictions were recorded on 5 October 2026. For each athlete:  

• the baseline is the average daily views from 1 June to 20 July 2024, before the Games;  

• the peak is the highest daily number of views from the day before the medal to seven 

days after it; for athletes without a medal, the peak is taken over the whole Games, from 26 July 

to 11 August 2024;  

• the spike is the peak divided by the baseline;  
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• the afterglow is the average daily views in days 8-30, 31-60, 61-90 and 91-180 after the 

medal (or after 11 August for other athletes), divided by the baseline;  

• the return time is the number of days after the peak until the seven-day average falls to 

twice the baseline or lower; if this did not happen before the end of the data, the return time is 

recorded as longer than the observed period.  

Because the groups are small and the numbers are very uneven, medians were compared 

with the Mann-Whitney test, which does not assume a normal distribution. When the baseline 

was zero, it was set to one view per day to avoid dividing by zero. Several measures were added 

after the plan was written and are reported as exploratory: the number of days until daily views 

fall to a tenth of the peak, the comparison of raw peaks between women and men, and the checks 

described in Section 3.2.  

3. Results  

3.1. A medal multiplies attention  

On their peak day, the median medalist received 12,268 views, compared with 1,275 for 

the median athlete without a medal, almost ten times as many (Table 1). The difference is 

statistically significant (Mann-Whitney U = 344, p = 0.001), and the planned spike measure 

shows the same: 1,408 times the baseline for medalists against 87 times for other athletes (p < 

0.001). The gold medalist in judo, Yeldos Smetov, had the highest peak of the whole team, 

72,575 views in one day. In June 2024 his Russian article was opened about 2,700 times in the 

whole month; in July, the month of his gold, it was opened more than 130,000 times.  

 

Table 1. Attention to medalists and other athletes, medians  
Measure  

  

Medalists (n = 8)  

  

Other athletes (n = 

50)  

  

p-value  

  

Peak daily views, 

median  

  

12,268  

  

1,275  

  

0.001  

  

Spike, multiple of 

baseline  

  

1,408  

  

87  

  

< 0.001  

  

Days 8-30, multiple 

of baseline  

  

25.6  

  

1.0  

  

< 0.001  

  

Days 31-60, 

multiple of baseline  

  

5.2  

  

0.5  

  

< 0.001  

  

Days 61-90, 

multiple of baseline  

  

4.5  

  

0.5  

  

< 0.001  

  

Days 91-180, 

multiple of baseline  

  

3.1  

  

0.6  

  

< 0.001  

  

Days until return to 

2x baseline  

  

151  

  

17  

  

< 0.001  

  

Note: p-values from the two-sided Mann-Whitney test. Baseline = average daily views 

from 1 June to 20 July 2024.  
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Figure 1 shows the whole path of attention. For both groups the peak is sharp: in an 

exploratory measure, daily views fell to a tenth of the peak in a median of 5.5 days for medalists 

and 4 days for other athletes. The difference is in what remains after the peak.  

  

 
  

Figure 1. Median daily Wikipedia views + 1 (Russian, Kazakh and English together, log 

scale). 

 

 Day 0 is the medal day for medalists and 11 August 2024, the last day of the Games, for 

other athletes, so the other athletes' peak during the Games appears before day 0.  

3.2. The tail lasts months  

In the second month after the medal, the median medalist still received about five times 

as many views as before the Games, and in months four to six about three times as many. For 

athletes without a medal, attention was already below the pre-Games level in the second month. 

The median medalist needed 151 days, about five months, until the seven-day average fell to 

twice the baseline. The shortest return time was 21 days (Nazym Kyzaibay), and for Alexandra 

Le this level was not reached in the 369 days of data after her medal. For other athletes the 

median return time was 17 days.  

Some athletes had no views at all before the Games, because their article did not exist yet. 

The English articles about Alexandra Le and Islam Satpayev received their first views on 27 

July 2024, the day of their bronze medal. For nine athletes without a medal the baseline was 

also zero, and three athletes without a medal (Andrey Chugay, Vadim Sharlaimov and 

Samirkhon Ababakirov) had no views during the Games, because their articles were created 

later. Two checks show that this does not change the conclusions. Without all athletes whose 

baseline was zero (6 medalists and 41 other athletes), the median peak was 17,199 against 1,730 

(p = 0.001). For the six medalists with a baseline, the afterglow was about 5 times the baseline 

in the second month and 2.8 times in months four to six, and the return time was 127 days. 
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Without the three athletes with no views, the other athletes' median peak was 1,491 and their 

return time 18 days.  

3.3. Women and men  

In the planned comparison of the spike, women and men did not differ significantly: the 

median spike was 90 for women and 119 for men (Mann-Whitney p = 0.96). In exploratory 

comparisons, the raw peak also did not differ (1,451 and 1,766; p = 0.88), and among athletes 

without a medal women had a slightly higher median peak than men (1,451 and 1,111; p = 0.66). 

These results are not evidence that there is no difference, only that this sample of 16 women and 

42 men does not show one.  

My prediction was about female medalists, and it could not be tested. Only two of the 

eight medalists were women, both bronze medalists. Their peaks, 3,656 views for Alexandra Le 

and 1,094 for Nazym Kyzaibay, were lower than the median of the six male medalists, 17,199, 

but for both women the Russian article did not yet exist during the medal week (Section 2.2), 

so these numbers cannot be compared fairly with the male medalists.  

3.4. Attention without a medal  

Figure 2 shows the peak of every athlete. The boxer Karina Ibragimova did not win a 

medal, but her peak, 15,882 views on 2 August 2024, was higher than that of five of the eight 

medalists. The judoka Abiba Abuzhakynova had a peak of 10,717 views on 27 July 2024, higher 

than three medalists. That was the day of her own competition, in which she lost the bronze 

medal contest and finished fifth [9], and also the day Smetov won gold in judo. Both 

comparisons need care: four of the five medalists that Ibragimova outscored, and all three that 

Abuzhakynova outscored, were measured without Russian views. Among the four medalists 

whose Russian article existed during their medal week, Ibragimova had a higher peak than one, 

and Abuzhakynova than none.  
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Figure 2. Peak daily Wikipedia views of 58 athletes in their peak window (log scale). 

 

Medalists in dark blue, Ibragimova and Abuzhakynova in orange; athletes with no views 

are shown at 1.  

4. Discussion  

My first prediction was that strong attention after a medal would last about two months. 

The data show a different shape. The wave itself is much shorter, a few days, but the tail is 

longer than I expected: medalists keep several times more attention than before the Games for 

about five months. This two-stage pattern, a fast fall and then a slow one, loosely resembles 

what was found for songs, films and biographies over much longer periods [3]. For an athlete 

or a sponsor, this means that the first days after a medal are the moment of maximum attention, 

but a medalist remains noticeably more visible for about half a year.  

My second prediction was that female medalists receive no less attention than male 

medalists. Kazakhstan had only two female medalists in Paris, and for both of them the Russian 

article appeared only after the medal, so the data cannot answer this question. The Russian 

articles about both female medalists, and about one male medalist, appeared only weeks after 

their medals, and one more male medalist had no Russian article at all, while the articles about 

the other four male medalists already existed. This fits the finding that coverage of female 

Olympic medal winners on Wikipedia lags behind [7], but with so few people it is an 

observation, not a result. A study of several Olympic Games would be needed to test it properly.  
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I also expected that attention would depend on the sport and on the athlete's media 

presence. The cases of Ibragimova and Abuzhakynova are consistent with this, although two 

cases cannot measure it. In my opinion, people followed not only their results but also how they 

competed and how they lived through their defeats. I think many fans expected medals from 

them, so their bouts were discussed actively. From my experience in gymnastics, spectators 

sometimes remember not the victories themselves but the emotions of the athletes and how they 

fought until the end. This agrees with the idea that an athlete's value for the public and for 

sponsors includes more than athletic performance [8].  

My own sport shows the other side. Aesthetic group gymnastics is not an Olympic sport, 

so it receives little attention from the media and from sponsors, and sponsorship is very rare. 

From my experience, one medal is not enough. What matters is a long and stable result, and also 

activity on social media: being able to present yourself well, run your own account and be visible 

in the media. To attract sponsors, an athlete needs either to be consistently among the best and 

become a champion, or to actively develop their media presence. The fact that four of 

Kazakhstan's eight Olympic medalists had no article in Russian, the language most of their 

readers use, during the week of their medal shows that even at the Olympic level visibility is 

not automatic.  

5. Limitations  

Wikipedia views measure only one kind of attention, people actively looking for 

information, and do not include television, news or social media. The sample includes only 

athletes with an English Wikipedia article, so the least known athletes are missing, and for many 

athletes the Russian or Kazakh article did not exist during the Games. For medalists who won 

early in the Games, days 8-30 partly fall within the Games themselves. The baseline period from 

1 June to 20 July 2024 included other major events, such as the Tour de France, which may have 

raised the baseline of some athletes. The number of medalists is small (8), so the results describe 

the Kazakhstan team at one Olympic Games and should not be generalised without more data.  

6. Conclusion  

An Olympic medal brought Kazakhstan's athletes almost ten times as many Wikipedia 

views at the peak as other team members received. The peak itself lasted only a few days, but 

medalists kept several times more attention than before the Games for about five months, while 

for other athletes attention fell to twice the pre-Games level within about two and a half weeks. 

Women and men on the team did not differ significantly in attention, but with only two female 

medalists, both measured without their Russian articles, the question of whether female 

medalists receive less attention could not be tested. Two athletes without a medal outscored 

some medalists, which suggests that a medal is not the only thing that decides who is noticed.  

Data availability  

All data are publicly available from the Wikimedia page views service [10] and Wikipedia 

[9]. The list of athletes, the daily view counts and the script that calculates every number in this 

paper are available from the author on request.  
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figures. The English text was drafted by my mentor with the help of generative AI tools, based 

on the results and on my own written answers, and I reviewed and approved it; calling this 
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«Central Asian Scientific Journal» №4 (32), Том 1, Октябрь 2026

314



 
  

 

 

 

generated by AI: all numbers come from the Wikimedia page views service, and all cited sources 

were checked against the originals. I take full responsibility for the final manuscript.  

Conflicts of interest  

The author declares no conflicts of interest.  

 

References: 

1. Mestyán M., Yasseri T., Kertész J. Early prediction of movie box office success based 

on Wikipedia activity big data // PLoS ONE. 2013. Vol. 8, No. 8. Art. e71226. DOI: 

10.1371/journal.pone.0071226.  

2. Moat H.S., Curme C., Avakian A., Kenett D.Y., Stanley H.E., Preis T. Quantifying 

Wikipedia usage patterns before stock market moves // Scientific Reports. 2013. Vol. 3. Art. 

1801. DOI: 10.1038/srep01801.  

3. Candia C., Jara-Figueroa C., Rodriguez-Sickert C., Barabási A.-L., Hidalgo C.A. The 

universal decay of collective memory and attention // Nature Human Behaviour. 2019. Vol. 3, 

No. 1. P. 82-91. DOI: 10.1038/s41562-018-0474-5.  

4. Zhang M., Liao Y. Social media impact on public attention: Paris Olympics case study 

// PLoS ONE. 2025. Vol. 20, No. 11. Art. e0336136. DOI: 10.1371/journal.pone.0336136.  

5. Cooky C., Messner M.A., Musto M. «It's dude time!»: a quarter century of excluding 

women's sports in televised news and highlight shows // Communication & Sport. 2015. Vol. 3, 

No. 3. P. 261-287. DOI: 10.1177/2167479515588761.  

6. Wagner C., Garcia D., Jadidi M., Strohmaier M. It's a man's Wikipedia? Assessing 

gender inequality in an online encyclopedia // Proceedings of the International AAAI 

Conference on Web and Social Media. 2015. Vol. 9, No. 1. P. 454-463. DOI: 

10.1609/icwsm.v9i1.14628.  

7. Yu Y., Li X., Li T., Dhillon P.S., Romero D.M. Demographic disparity in Wikipedia 

coverage: a global perspective // EPJ Data Science. 2025. Vol. 14. Art. 15. DOI: 

10.1140/epjds/s13688-025-00530-4.  

8. Arai A., Ko Y.J., Ross S. Branding athletes: exploration and conceptualization of 

athlete brand image // Sport Management Review. 2014. Vol. 17, No. 2. P. 97-106. DOI: 

10.1016/j.smr.2013.04.003.  

9. Wikipedia. Kazakhstan at the 2024 Summer Olympics [Electronic resource]. URL: 

https://en.wikipedia.org/wiki/Kazakhstan_at_the_2024_Summer_Olympics (accessed: 

13.10.2026).  

10. Wikimedia Foundation. Analytics API: page views [Electronic resource]. URL: 

https://doc.wikimedia.org/generated-data-platform/aqs/analytics-api/reference/page-

views.html (accessed: 13.10.2026).  

  

 

 

«Central Asian Scientific Journal» №4 (32), Том 1, Октябрь 2026

315



МАЗМҰНЫ ‒ СОДЕРЖАНИЕ ‒ CONTENT

ӘЛЕУМЕТТІК-ЭКОНОМИКАЛЫҚ ЖӘНЕ ҚҰҚЫҚ ҒЫЛЫМДАРЫ -
СОЦИАЛЬНО-ЭКОНОМИЧЕСКИЕ И ЮРИДИЧЕСКИЕ НАУКИ - SOCIO-ECONOMIC AND

LEGAL SCIENCES

Төлегенов Тимур Сейфуллаулы
ДИНАМИКА ТУРИСТСКИХ ПОТОКОВ И ЭФФЕКТИВНОСТЬ ИНФРАСТРУКТУРЫ
ТУРКЕСТАНА: ОТ ЭКСТЕНСИВНОГО РОСТА К СМАРТ-УПРАВЛЕНИЮ ............................................. 10

Alexander Gorevoy
WHICH INEQUALITY STATISTICS SURVIVE AN ADMINISTRATIVE BOUNDARY CHANGE?
EVIDENCE FROM KAZAKHSTAN, 2010–2023 ...................................................................................................... 14

Rakhimov Djalil
DOES THE SHIFT TO CASHLESS PAYMENTS GO TOGETHER WITH FASTER GROWTH IN
HOUSEHOLD CREDIT? EVIDENCE FROM THE REGIONS OF KAZAKHSTAN, 2023-2025 ...................... 26

Kazhgerey Asan
HOW MANY FOOD BASKETS DOES AN AVERAGE WAGE BUY? WAGES AND FOOD PRICES IN
THE 20 REGIONS OF KAZAKHSTAN, 2024-2026 .................................................................................................. 37

Tagimova Alua
WHO WAS LEFT BEHIND? EDUCATION AND FINANCIAL INCLUSION IN KAZAKHSTAN AND
THREE CENTRAL ASIAN NEIGHBOURS, 2021-2024 .......................................................................................... 44

Wei Wei, Mynzhanova Gulzhakan, Niyetalina Gaukhar
DIGITAL–PHYSICAL INTEGRATION AND ECONOMIC PERFORMANCE IN INDUSTRIAL
INTEGRATED ENERGY SYSTEMS: A SCENARIO-BASED ANALYSIS OF SMART GRID
CONTROL, BATTERY ENERGY STORAGE, AND DIGITAL TWINS .............................................................. 51

Xu Fumin, Wei Wei, Ruziyeva Elvira, Moldabekova A.
FROM CULTURAL RESOURCES TO GLOBAL CONSUMER VALUE: THE BRIDGE–IMC MODEL
AND THE INTERNATIONALIZATION OF BLACK MYTH: WUKONG UNDER THE BELT AND
ROAD INITIATIVE ...................................................................................................................................................... 64

Ibraimkhan Alikhan
WHICH CRIMES CAN A 14-YEAR-OLD BE TRIED FOR? THE LIST IN ARTICLE 15 OF
KAZAKHSTAN'S CRIMINAL CODE COMPARED WITH 30 OTHER JURISDICTIONS .............................. 80

Yerboluly Madi
DID IMPORTED CARS REALLY GET CHEAPER? CHINESE CARS AND THE AVERAGE
CUSTOMS VALUE OF PASSENGER CARS IMPORTED INTO KAZAKHSTAN, 2015-2025 ......................... 91

Салимбаев Ербол Аманжолович
АНАЛИЗ ИНВЕСТИЦИОННОЙ АКТИВНОСТИ КАК ИНДИКАТОР ИЗМЕНЕНИЙ
ПОТЕНЦИАЛЬНОГО СПРОСА НА КОНСАЛТИНГОВЫЕ УСЛУГИ .......................................................... 99

Rambergenov Ramil
REGIONAL NEW-FIRM FORMATION IN UZBEKISTAN AFTER THE 2017 REFORMS:
PERSISTENCE IN SCALE, CONVERGENCE IN INTENSITY, AND RECOMPOSITION TOWARD
TRADE .......................................................................................................................................................................... 107

Abdesh Dinara
FROM A WOMEN'S LEAD TO A MEN'S LEAD: THE GENDER GAP IN DIGITAL PAYMENTS IN
KAZAKHSTAN AND THREE CENTRAL ASIAN NEIGHBOURS, 2021-2024 ................................................. 116

Amangeldi Aidana
DID SMALL BUSINESS IN KAZAKHSTAN REALLY SHRINK IN 2026? THE NEW TAX CODE,
REGIONAL TAX RATES AND THE FALL IN THE NUMBER OF INDIVIDUAL ENTREPRENEURS ..... 124

«Central Asian Scientific Journal» №4 (32), Том 1, Октябрь 2026

6



Cheng Che
BUILD, BUY, OR PARTNER? ENTRY MODE SELECTION AND RISK GOVERNANCE FOR WIND
POWER INVESTMENT IN KAZAKHSTAN .......................................................................................................... 133

Wang Liang
FROM CAPACITY EXPANSION TO SYSTEM VALUE: COORDINATED DEVELOPMENT OF
RENEWABLE ENERGY, GRID FLEXIBILITY AND ENERGY STORAGE IN KAZAKHSTAN ................. 146

Chen Jun
CONSTRUCTION-PERIOD CREDIT RISK MANAGEMENT FOR LARGE INFRASTRUCTURE
PROJECT FINANCE IN KAZAKHSTAN ............................................................................................................... 159

Alniyaz Danial
HOW MUCH FUEL DOES A HYBRID REALLY SAVE? A SAME-MODEL COMPARISON OF
HYBRID AND GASOLINE CARS IN US FUEL ECONOMY ............................................................................... 173

ТЕХНИКАЛЫҚ ҒЫЛЫМДАР - ТЕХНИЧЕСКИЕ НАУКИ - TECHNICAL SCIENCE

Nurmakhan Almira
ADVANTAGES OF FIBER OPTIC COMMUNICATION OVER TRADITIONAL COPPER CABLES ........ 180

Kozhabai Bereke
SECURITY CHALLENGES IN IOT-BASED TELECOMMUNICATION NETWORKS ................................. 188

Azamatuly Yerassyl
WHY AI-GENERATED CODE FAILS A BENCHMARK: A FAILURE ANALYSIS OF THREE OPEN
LANGUAGE MODELS ON 30 HUMANEVAL+ TASKS ...................................................................................... 197

Nurzhan Sanzhar
A FEW SHELLS, A FEW OPERATORS: WHERE LOW EARTH ORBIT IS CROWDED IN AN
ALTITUDE-INCLINATION MAP OF 16,620 ACTIVE SATELLITES ............................................................... 206

Askarbek Nurislam
CAN THE WEATHER TELL WHICH DAYS IN ASTANA WILL BE POLLUTED? CLASSIFYING
PM2.5 EXCEEDANCE DAYS WITH MACHINE LEARNING AND CHECKING THE DATA
AGAINST A GROUND MONITOR .......................................................................................................................... 212

Iliyas Arman
SHOOTING ON THE MOVE: HOW MUCH AIM A ROBOT LOSES BY IGNORING ITS OWN
VELOCITY, AND WHETHER A VIRTUAL-TARGET CORRECTION RECOVERS IT ............................... 223

Ануар Әлімжан Бахытжанұлы, Сексенбаева Айша Курманбековна
СРАВНИТЕЛЬНЫЙ АНАЛИЗ СТАНДАРТОВ И МЕТОДИК ОБУЧЕНИЯ
КИБЕРБЕЗОПАСНОСТИ: NICE FRAMEWORK, ECSF И ПРАКТИКО- ОРИЕНТИРОВАННЫЕ
ТЕХНОЛОГИИ ........................................................................................................................................................... 229

Mukhamedzhan Yerganat
GROWTH OF GITHUB DEVELOPER COMMUNITIES IN KAZAKHSTAN, UZBEKISTAN AND
KYRGYZSTAN, 2020-2026: EVIDENCE FROM THE GITHUB INNOVATION GRAPH .............................. 239

ПӘНДЕР АРАЛЫҚ ҒЫЛЫМДАР ‒ МЕЖДИСЦИПЛИНАРНЫЕ НАУКИ ‒
INTERDISCIPLINARY SCIENCES

Albiyev Asser
HOW MUCH OF AN ARTICLE COUNT IS HUMAN WORK? DECOMPOSING THE CREATION OF
FIVE WIKIPEDIAS, 2010–2025 ................................................................................................................................ 251

Amangeldy Nurbolat
HOW MUCH OF KAZAKHSTAN'S URBAN BUILT STOCK PREDATES ITS SEISMIC CODES, AND
WHERE DOES THAT STOCK SIT RELATIVE TO HAZARD? ......................................................................... 261

«Central Asian Scientific Journal» №4 (32), Том 1, Октябрь 2026

7



Torekhan Sabrina
WHERE ALMATY WALKS ITS OWN WAY: INFORMAL SHORTCUTS IN OPENSTREETMAP AND
THE DETOURS THEY AVOID ................................................................................................................................ 267

ӘЛЕУМЕТТІК ЖӘНЕ ГУМАНИТАРЛЫҚ ҒЫЛЫМДАР - СОЦИАЛЬНО-ГУМАНИТАРНЫЕ
НАУКИ - SOCIAL SCIENCES AND HUMANITIES

Мұқатаева Айзат Амантайқызы, Стамбекова Жанат Байғазықызы, Слямханова Гүлім Болатқызы, Қызырбек
Аяулым Ерболқызы
ЖАСАНДЫ ИНТЕЛЛЕКТ ДӘУІРІНДЕГІ ҒЫЛЫМИ ТАНЫМ: ПОППЕР, КУН ЖӘНЕ ЛАКАТОС
ИДЕЯЛАРЫ ТҰРҒЫСЫНАН ТАЛДАУ ............................................................................................................... 272

Мұқатаева Айзат Амантайқызы, Сапарханова Мадина Төлегенқызы, Окенова Аружан Муратхановна,
Тұрсынғазыева Ақерке Ерболатқызы
ШӘКӘРІМ ФИЛОСОФИЯСЫНДАҒЫ ЕРКІНДІК ЖӘНЕ МОРАЛЬДЫҚ ТАҢДАУ МӘСЕЛЕСІ ....... 282

Komekova Saida
DO UNHAPPY REVIEWERS MIX IN MORE RUSSIAN? STAR RATINGS AND KAZAKH-RUSSIAN
CODE-SWITCHING IN 175,002 ONLINE REVIEWS ........................................................................................... 291

Zhumagali Yerbol
DOES A BIGGER MODEL CLOSE THE GAP? KAZAKH-LANGUAGE ACCURACY ON
KAZAKHSTAN-SPECIFIC VERSUS UNIVERSAL SCHOOL SUBJECTS IN SMALL OPEN-WEIGHT
LANGUAGE MODELS .............................................................................................................................................. 304

Abdrakhmanova Madina
DOES A MEDAL BUY ATTENTION? WIKIPEDIA VIEWS OF KAZAKHSTAN'S ATHLETES
BEFORE AND AFTER THE PARIS 2024 OLYMPIC ........................................................................................... 308

ПЕДАГОГИКАЛЫҚ ЖӘНЕ ПСИХОЛОГИЯЛЫҚ ҒЫЛЫМДАР – ПЕДАГОГИЧЕСКИЕ И
ПСИХОЛОГИЧЕСКИЕ НАУКИ – PEDAGOGICAL AND PSYCHOLOGICAL SCIENCES

Kaldarbek Mergen
FAMILY OR SCHOOL? SOCIOECONOMIC COMPOSITION AND MATHEMATICS
ACHIEVEMENT IN KAZAKHSTAN, PISA 2022 AND 2025 ................................................................................ 316

Zhenis Adilzhan
WHICH OLYMPIAD PROBLEMS DO STUDENTS TAKE TO THE BOARD? CHOICES AND
DEFENCES IN THE 8TH-GRADE LEAGUE OF KARAGANDY MATHBATTLES 2026 .............................. 323

Базарбаева Айнур Бектуровна
ДЕТСКИЙ ФОЛЬКЛОР И ПОДВИЖНЫЕ ИГРЫ КАК ИНСТРУМЕНТЫ ФОРМИРОВАНИЯ
ОСНОВ ПРАВОВОЙ КУЛЬТУРЫ У ДЕТЕЙ СТАРШЕГО ДОШКОЛЬНОГО ВОЗРАСТА .................... 330

БИОЛОГИЯ ҒЫЛЫМДАР - БИОЛОГИЧЕСКИЕ НАУКИ - BIOLOGICAL SCIENCES

Bazhenova Diana
GROWTH DYNAMICS OF STERLET (Acipenser ruthenus L.) REARED IN A RECIRCULATING
AQUACULTURE SYSTEM ....................................................................................................................................... 333

ТУРИСТИЧЕСКИЕ И СПОРТИВНЫЕ НАУКИ - ТУРИСТІК ЖӘНЕ СПОРТ ҒЫЛЫМДАРЫ -
TOURISM AND SPORTS SCIENCES

Төлеп Жазира Маратқызы
ГАСТРОНОМИЯЛЫҚ ФЕСТИВАЛЬДЕРДІҢ ТУРИСТІК ДЕСТИНАЦИЯ ТАРТЫМДЫЛЫҒЫН
ҚАЛЫПТАСТЫРУДАҒЫ РӨЛІ МЕН ДАМУ ҮРДІСТЕРІ .............................................................................. 340

«Central Asian Scientific Journal» №4 (32), Том 1, Октябрь 2026

8



ЕСТЕСТВЕННЫЕ НАУКИ - ЖАРАТЫЛЫСТАНУ ҒЫЛЫМДАРЫ - NATURAL SCIENCES

Нургельдина Асель Ермековна, Серикбаева Жанерке Алимжановна
ШЕКАРАСЫЗ ФИЗИКА: ӘР ЕЛДЕГІ ФИЗИКАЛЫҚ БІЛІМДІ САЛЫСТЫРУ ........................................ 347

«Central Asian Scientific Journal» №4 (32), Том 1, Октябрь 2026

9


